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How To 
Become A 
Sustainable 
Consumer?



YOU CAN BECOME A

SUSTAINABLE 
CONSUMER!



Prices below $1000
What are some brands you know of that are 

within this range?
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Prices between $1000-$5000
What are some brands you know of that are 

within this range?
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Prices above $5000
What are some brands you know of that are 

within this range?



Prices above $5000
What are some brands you know of that are 

within this range?



LET’S START WITH THE PRICE TAGS!



What is hidden 
in the price tag?



Price

Brand

Size

Materials

Country of 
Origin



LABOUR 

7%

14%

MARK UP

60%

Cost Analysis of a $15 T-shirt

MATERIALS 



TRENDS AND MARKETING STRATEGIES



Youtubers

KOL -Key Opinion Leader

Influencers: they influence what we want to buy by 
suggesting the reason.



Advertisement

Magazines Commercials

Billboards

They shape and suggest our 
perceived value and preferences.



Endorsement

Millions are paid to Brand Ambassadors to 
showcase their latest collections in campaigns



WHY?
HOW?



http://www.youtube.com/watch?v=4TsndZxysts&t=1236


… BUYING MORE!!

FOMO
FEAR OF MISSING OUT

GOOD
DEALS

NOVELTY



50

>100UTILIZATION

2000 2015



Buying MORE = MORE pollution + MORE waste



Instead of buying 
MORE,

We need to buy 
BETTER!
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workers?

2 1 Using sustainable materials 
and production processes?1
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Involved in sustainable 
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secondhand options?
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LET’S GIVE OUR PRICE TAGS A CLOSER LOOK!
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Sustainable Fashion

MATERIALS & 
PRODUCTION

LABOUR & 
COMMUNITY

SUSTAINABLE 
SERVICES

1 2 3



Materials & Production

Less 
Chemicals

Less 
Energy

More
Recycled 

Fibres

Less 
Waste

Less
Water



Check the percentage of recycled materials
The higher, the better !

Materials & Production
More Recycled Fibres



https://youtu.be/7i0QMnz4ExY?si=zSzgYdLfE_nMktZb


Sustainable Fashion

MATERIALS & 
PRODUCTION

LABOUR & 
COMMUNITY

SUSTAINABLE 
SERVICES

1 2 3



Good working 
conditions for workers

Labour & Community

Support 
communities



Labour & Community



Labour & Community



Labour & Community



Sustainable Fashion

MATERIALS & 
PRODUCTION

LABOUR & 
COMMUNITY

SUSTAINABLE 
SERVICES

1 2 3



Sustainable Services

WASTE USAGETAKEBACK PROGRAMME
Collecting unwanted clothes



WASTE USAGE

Sustainable Services

REPAIR SERVICES



See beyond the
PRICE TAG!



SUSTAINABLE CONSUMERS: 

MINDFUL &  
CONSCIOUS!



@GetRedressedRedressAsia

LEARN MORE:

www.redress.com.hk

QUESTIONS?

http://www.redress.com.hk

